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Why Digital is a focus?

Cost – Time - Adjustment

FeedbackOwnership



Examples:

- Own Coverage

- Bridging Offline

to Online



Examples:

- Own 

Production

- Marketing 

Campaign



Examples:

- Crowd funding
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International 

Mobilization 

& Solidarity 
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Why are you important in communication strategy?

- Eyes on the ground

- Cover the news from

different angles

- Create a mapping 

of the project

- Market the project

- Provide content 

(photo, video, writing, etc..)



Recommended Reads:

https://www.newtactics.org/



Digital Media Tools (Google Drive):

- Content 

Creation

- Information 

Pool

- Collect Data

- Recruit 

Members



Digital Media Tools (Facebook):



Digital Media Tools (Twitter):

Trending Topics

Hashtags



Digital Media Tools (Twitter):

- Measure

- Monitor

- Archive



Digital Media Tools:



In a nutshell:



Telling a story:

- Your Experience

- Your Interview

- A success project or 

story

- An issue to be raised



Telling a Story:



Video Editing:

- KineMaster

- WeVideo

- Magisto



“This publication is made possible with the support of the American People through the United States Agency for International Development (USAID). 

The content of this publication is the sole responsibility of the contractor and does not necessarily reflect the views of USAID or the United States Government.”

THANK YOU!


