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A- The Noble Art of   

     Influence: 

 

- Historic Context 

- Ads to PR 

- Storytelling 

- Emotional Factor 

- Psychology 

 



 

B- Strategy & Tactic: 

-What is the 

Difference ?  

-Importance of  

    Vision &  

    Objectives 

-Preparation Agility 

&  Adaptation 



 

C- Crafting the     

     Story: 

-SWOT Analysis 

-Perceived Image  

    vs Chosen Image 

-Stake Holder   

Mapping 

-   Purpose &   

     Promise 

-   Choice of Tone 



 

D- Sharing the   

     Message: 

 

-Native vs Echo 

 

-Creating a Loop: 

  

           Traditional  

                   +  

         Digital Media 

      



 

E- Building  

     Momentum: 

 

-Know Audience 

-Create Expectation 

-Set Rhythm & 

Adapt 



 

F- Crisis   

     Communication: 

 

-When to Speak ? 

    Taking back the  

     Media territory 

-   Comm Elements 

-   Choice of Speaker 

-Power of Silence 



 

G- Measuring     

     Success: 

 

-What is Successful 

Digital 

Communication ?  

 

-  What it isn’t  




